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Qualification Highlights

More than 10 years of experience in Email Marketing, Deliverability and Reputation Management
End-to-end Email Campaign deployment skills, from writing the SQL that pulls the list to clicking send
Well versed in various Email Accreditation and Authentication standards

Experience obtaining ISP Whitelisting status as well as acceptance into Feedback Loop programs
Experience filtering and processing Spam Complaints, Bouncebacks, and Fail Logs

A great attention to detail and the ability to work well under pressure

Extremely efficient (Type 100+ WPM and Multitasking is second nature)

Work History

Email & Domain Specialist 2006 - Present
NZONE Media ¢ Vancouver, BC / Kahnawake, QC

In my role as Email Specialist | report to the Director of Business Intelligence, keeping them up-to-date on any issues that may
arise with our client's Email Reputation, as well as relaying any recommendations | have that will strengthen their Email
Reputation and Brand.

One of my first big initiatives was a successful implementation of StrongMail's (now Selligent's) Enterprise MTA & Message
Studio appliance, as well as their SDT Email Deliverability and Reputation tools. These tools, along with a solid Email
Reputation strategy, allowed our client's Email Reputation to quickly rise into the 90s, and it has remained between 95 and 100
ever since, ensuring their email has the highest chance of getting through to subscriber inboxes.

In my role as Domain Specialist | report to the Director of Internet Marketing, keeping them abreast of the day-to-day
operations of our client's Domain and SSL Certificate Portfolio.

Some of my duties in these roles have included but are not limited to:

Ensuring Email Marketing best practices are being followed

Being responsible for our client's global Email Reputation, across multiple product channels and brands

Monitoring and reporting of spam complaint, unsubscribe and delivery rates to quickly identify problems

Email template creation, tracking implementation, and Quality Assurance testing

Working with IT to implement authentication methods to ensure the highest chance of deliverability

Maintaining an ICANN certified registrar that is run by our client, including being the primary contact with ICANN and
Verisign, responding to registrar customer inquiries, and looking for ways to expand the registrar in order to help the
client's organization as a whole

¢ Managing the day-to-day operations of a Domain Portfolio with close to 25,000 domains, as well as 80 accompanying
SSL Certificates. This includes notifying appropriate teams of upcoming renewals, accounting reconciliation, DNS
modifications, and keeping our domain management software synchronized with every change that is made

Database Marketing Specialist 2006
Business Objects (now owned by SAP) ¢ VVancouver, BC

As a Database Marketing Specialist for North & Latin America my primary function was to use my product, customer and
database knowledge to pull relevant lists for the company's Email Marketing campaigns. This meant working closely with the
Campaign Managers in order to gather list requirements, using my product knowledge to suggest additional customer
segments to be added, as well as knowledge of SQL in order to write the queries to pull the lists. Post-production, | would
report back to the Campaign Managers with the results from their campaigns, offering suggestions on how they could increase
the performance of similar campaigns in the future.

Direct Email Coordinator (Team Lead), And Various Other Positions 2001 - 2006
The Internet Marketing Center ¢ VVancouver, BC

When | started at IMC, | and one other individual were responsible for running a subsidiary company of theirs, Internet



Marketing Challenge. Internet Marketing Challenge was a paid, members-only Internet Marketing community with a member
base of roughly 5,000. Members could consult with us via telephone or within the community on any number of topics related
to Internet Marketing, from what product or service to market, to how to start or accelerate their Marketing efforts, to how to
begin setting up Joint Ventures with other successful sites.

After the decision was made to sell Internet Marketing Challenge, | accepted the position of Direct Email Coordinator with their
parent company, The Internet Marketing Center. Here | was responsible for creating and implementing all processes and
procedures related to adhering to the Can-Spam Act, as well as working with and overseeing a team of three Direct Email
Coordinators who were responsible for sending over 5,000,000 opt-in emails per month.

As time went on | was able to help the company out in various other areas that were outside of my job description, including
but not limited to helping co-workers with tech support issues, Affiliate software integrations for clients, and Perl scripting to
help automate repetitive tasks.

Internet Marketing, Programming, Networking & Sales 2000 - 2001
CellWest.com ¢ Vancouver, BC

CellWest.com was a small home-based cellular retailer that went from a basement operation to $750,000 in revenue the first
year it went online. After moving to a new office and taking on a few new suppliers, the company quickly grew to over a dozen
employees.

| began in the Sales & Customer Service department of the company, but within a couple months | was transferred to
Marketing & IT to help the department in various areas as the company grew. My responsibilities included converting the
customer database from Filemaker Pro to MySQL, expanding the office network so the departments could communicate better,
creating an internal information portal using PHP and MySQL for the Sales & Customer Service departments, as well as
helping with the company's overall Website Development and Internet Marketing efforts.

Sales, Customer Service, Web Development, Cellular Phone Repairs 1998 - 2000
Fido (Microcell Solutions) ¢ Langley, Surrey & Vancouver, BC

Although my initial focus at Fido was Sales and Customer Service, working for three different retail locations across the Lower
Mainland, my background in technology allowed me to offer my skills to other divisions of the company, and | ended up splitting
my time between the two.

One of the first side projects | took on was creating and implementing an internal version of Fido's Monthly Newsletter, allowing
them to save on paper, printing, and distribution costs. It also allowed the company to be more flexible and creative with their
newsletters, as well as allowing employees to easily submit their own content for consideration, which helped create the feeling
of an internal community across the Western region of the organization.

Due to an unforeseen staffing issue, the next side project | took on was to help the cellular phone technicians at our downtown
Vancouver location with a backlog of customer repair issues, which ended up lasting for a few months. | briefly trained with the
lead technician, and was then able to jump right in and help customers with issues such as dead batteries, corrosion, faceplate
and body repairs and replacements, faulty antennas, and other common phone problems.

Owner (Sole Proprietorship) 1996 - Present
AYS Media ¢ Various Locations

AYS Media is a Sole Proprietorship | started in 1996 that over the years has performed various services in the Computer and
Internet Marketing fields. Such services include hardware sales, on-site computer training and repairs, custom back-end site
administration tools, HTML & PHP scripting, MySQL database work, Anti-Spam issues, Email Marketing, Deliverability &
Reputation Management, SEO, and PPC Campaigns.

Education
Although | have taken various computer courses over the past 20 years, the majority of my knowledge and experience has
been self-taught, either on my own or while learning new tools on the job.
Google Digital Garage ¢ Online 2017

Received an Online Marketing Fundamentals Certification from Google's Digital Garage. The course
consisted of 23 modules that covered a wide array of online marketing fundamentals, such as SEM/SEO,
email marketing, social media, display advertising, e-commerce, geo-targeting, and analytics.



BC Institute of Technology ¢ Vancouver, BC 2001

Completed Redhat Linux Course (Parts 1 & 2) with an average of 96%
Confederation College ¢ Thunder Bay, ON 1996 - 1998

Completed general business courses in Marketing, Entrepreneurship, Accounting, Human Resources,
Mathematics, Corporate Communications and Office Administration

Fort William Collegiate Institute ¢ Thunder Bay, ON 1992 - 1996

Graduated with a business endorsed transcript

Professional Achievements

¢ Helped a client, an extremely successful online gambling brand, improve their Email Reputation until it was in the high 90s,
where it has remained for years. Given the industry the client is in, and the extra scrutiny their email copy gets from spam
filters due to terms that can't be avoided, a strong Email Reputation was key in ensuring emails were being delivered to the
intended recipients.

¢ Successfully lead a team of three Direct Email Coordinators that was responsible for preparing and sending over 5,000,000
opt-in emails per month, including managing all projects, being the liaison between our team, the Executive team, and the
IT Department, ensuring list and mailout accuracy, as well as daily monitoring of deliverability and reputation issues.

+ While working for Fido | received two "Fido Bravo" awards, which are presented when an employee goes above and
beyond what is expected of them. After an employee has received three Fido Bravo awards a regional dinner is held in their
honour.

Additional Skills & Information

» Extensive hands-on experience with Email Marketing, Reputation Management & Spam Law compliance, including writing
and executing SQL queries to pull relevant lists, list cleaning, template creation, QA testing, campaign deployment, delivery
assurance, processing spam complaints, bouncebacks and fail logs, Can-Spam Act compliance checking, and contacting
maijor ISPs to setup whitelisting and feedback loops.

+ Experience with many email distribution systems, from writing my own in PHP & MySQL, to using 3rd party ESPs such as
ExactTarget, all the way up to being the lead on two implementations of StrongMail's (now Selligent's) Enterprise MTA &
Message Studio appliance.

« More than 20 years of computer experience, which has given me the ability to learn new hardware and software with
minimal time and effort. | found out at an early age that | had a knack for computers and I've stuck with it ever since.

« The ability to communicate effectively in both plain English as well as 'computer speak’, due to an extensive background in
computers as well as customer service and sales. In two of my previous jobs | was the unofficial translator between the
Executive Team, the Marketing Department, and the IT Department, which helped bridge the interdepartmental
communication gap.

» Experience with a wide range of software include Email Marketing & SEO tools, Affiliate tracking software, Web Design
software, MS Office, Photoshop, and various Operating Systems.

» Have taken The Difficult Guest, a course that teaches you how to deal with "problem" customers.

References
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